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his Guide was compiled using information from a wide range of sources,
including published and unpublished documents, Internet sites, and per-

sonal communications with numerous federal, state and local government
representatives. In documenting these sources, a conscious effort was made to
strike a balance between the standards of documentation normally applied to
more technical reports and the desire to maintain the flow and readability of
the text in a resource guide intended for a more general audience. In general,
specific notations are provided here for written sources that may prove most
useful for readers wishing to obtain more detail on individual programs or case
studies; where the information in the Guide was based largely on personal com-
munications, appropriate contacts for additional information have been listed
at the end of each chapter.
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